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ot More than 15 years of experience in marketing
y oo It and communications have given me a broad,

flexible set of skills and specialities.
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Monthly
Newsletters

As Communications Manager at PetPack, one of
my primary responsibilities is overseeing the
production and delivery of the organisation’s
newsletter service.

We produce hundreds of full-content newsletters
for our veterinary practice clients each month.
These are sent out to a combined audience of over
174,000 pet owners across Australia and New
Zealand.

Our newsletters have an average open rate of
33.3%, 13.9% higher than the industry average
benchmark.

A Professional Services industry - Ultimate Email Marketing Benchmarks for 2022: By Industry and Day



https://www.campaignmonitor.com/resources/guides/email-marketing-benchmarks/
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Social Media
Content

As Communications Manager, | am also
responsible for producing and delivering PetPack's
content service for Facebook and Instagram.

The service is designed to remove the stress of
keeping up with a regular posting schedule from
time-poor vet staff. Each month, | manage a team
of freelance veterinary writers, who, along with our
internal communications team, produce a new
stream of animal health content that is engaging,
informative and easy for pet owners to
comprehend.

The content we produce for veterinary practices
across Australia receives over 93,000
impressions each month.
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Australian

Veterinary Journal

From 2018 to 2020, | was contracted by the
Australian Veterinary Association (AVA) to act as a
New Editor for the Australian Veterinary Journal,
the country's leading scientific publication in the
field of veterinary medicine.

As News Editor, | coordinated a team of freelance
writers, and contributed my own stories, to
produce 12 pages of news content for each
monthly edition, covering topics of note from
around the profession and the wider veterinary
sector.

The Journal was distributed to over 25,000 print
readers nationally each month and more than
303,000 digital readers internationally via Wiley
Online Library.

VOLUME 96 NG, 9 W . SEPTEMBER 2018
i

IAWV/A

AUSTRALIAN VETERINARY
ASSOCIATION

" _OUR PROFESSIONAL

i WELLNESS
J", ABATTOIRS AND
S ANIMAL HEALTH

Domestic violence EDUSTRY. S | opiGiNs OF
and the family pet 9" EQUINE DENTISTRY

= \

NEWS

&
[

e

In a combined study in 2014, with It's an issue that RSPCA NSW are looking - Ty by — _ k
Domestic Violence NSW and University to tackle with an expanded Community You can donate to the #

of Sydney's Faculty of Veterinary Study, it Domestic Viclence program currently - - " 1
was found that approximately 70 per cent being rolled out incrementally across the RSPCA's Commun| ty p

of women escaping violent homes also state. “You can count on one hand the Domestic Viclence program i ’

reported pet abuse. White Ribbon Australia  women's shelters in the state that are via phone on = 1 /ﬁ\\‘yf/ﬁ.\
Director of Community and Programs, Della  pet inclusive,” says Sandra Ma, Senior 1300 777 221 or emalling | [ ) [t
Donovan says abuse of family pets is often  Manager of Community Programs. “Over donations@rspeansw.org.au I

seen when wemen and family members the past year, we have developed a

experience abuse and assault at the hands  framework to work closer with women's (specify this as your request.)

of a man they know. There is quite often refuges providing their staff with animal For anyone needing support,
a. strong JII'Ill.bel\MEEI'.I family violence and care training, c.:eanng specialised call L800RESPECT
viglence against family pets. handbeoks which they can refer to later,

and putting them in touch with other For sexual assault, family
animal resources in the area that can
provide support.”

“We often hear about women who have

been abused by thelr partners also say and domestic violence

their pets get abused too. Sometimes, % ' counse lling,
the abuse starts with pets and this is While the organisation has operated call 1800 737 732
an intimidation tactic for women in the a dedicated shelter for the pets of
relationship,” Donovan explains, domestic violence victims since 20085, For urgent support,
. 2 the new program recognises that pets. call Lifeline 13 11 14
s oftsnialpart v the domestic provide an essential support network for
Mialsniel Somversation Whichis missad; women fleeing domestic violence, “Some
what happens to the pets of women pecple have declined our serw'ce.as they Ben Telfer
who suddenly have to flee to crisis o . i K
want to stay with their pet physically, News Editor

_a_cccmll'nodatlon e tola mu’?r!t Par!neﬁ savs Ma. “If vou talk to the front-line




It only takes one bite to infect your pet!
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Prevention is the gold standard.

Marketing
Campaigns

A major part of my role as Communications Manager at
PetPack is in providing bespoke campaigns that meet
the marketing needs of our clients. From the incredibly
popular dental month promotion to clinic launches (see
the next page for a detailed example), brand boosters
and awareness drives - each campaign is planned, built
and implemented primarily by myself, including all
graphic design work and most of the copywriting. So
when | say | have end-to-end campaign experience, |
really do mean it!
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Looking after your pet’s teeth at home
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BoNADESRY It pays to be prepared.
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"We have run dental month promotions for many years. In out there!

Download our free

the last few years, we have engaged PetPack to run
marketing campaigns for the promotion and have roughly
doubled our bookings. Ben is highly creative with the
campaigns, and just amazingly helpful all-round.”

- Andrea Tims, owner of Malvern Veterinary Practice

guide on how to
manage and prevent
leg and skin
conditions associated
with chronic wet
weather.
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Vet for Life
Launch

Northern Beaches Veterinary Clinic (NBVC) is a
newly-established practice, just north of Cairns.
| worked with NBVC to create and execute a
launch campaign to create awareness amongst
the local community, helping to grow their
marketing channels and establish an initial client
base.

Dubbed Vet For Life, the campaign was built
around a prize draw that offered local pet
owners the chance to win a lifetime of free vet
care for their nominated pet.

NBVC has consistently exceeded projected
growth and revenue targets following the
launch campaign.
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Consulting Reports,

Assessments and
Marketing Plans

Part of my role at PetPack is to develop business
consulting reports, online assessments and
marketing plans for our veterinary practice clients.

Whether they're looking to open a new clinic or want
to improve engagement with their clients online, the
documents we produce outline the particular
marketing activities that can help achieve their
business goals while identifying potential

opportunities they should be taking advantage of.
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Genuine Article

One of the initiatives | worked on at Smart

Loyalty was the Genuine Article print magazine,

a monthly promotional tool for the
organisation's GetGenuine loyalty programme.

As Editor for the publication, | managed a team
of freelance writers and graphic designers,
coordinated third-party advertisers and
contributed my own stories to produce a 32-
page magazine each month. The magazine
featured a mix of motorsports stories,
automotive industry news and features
promoting the GetGenuine program and our
Industry partners.

The Genuine Article was distributed to readers
at over 8,500 mechanic workshops across
New Zealand each month.

— GetGenuIneG HOT REWARDS | GENUINE PARTS DEALS | AND MORE..
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EDITION 40 | MARCH 2016 genuinearticle.co.nz
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A MESSAGE FROM THE EDITOR

On March 1st 2008 the staff of GetGenuine GetRewards -  Qur feature article for this edition profiles seven female
with a few bottles of wine and a small tableful of cheeses  engineers making in-roads in the motorsport industry. We
- celebrated a new milestone for the programme. After are proud to report on the well-deserved success of these
months of planning, design and coordination the first young talented women, who are doing exceptional work in a

edition of their new magazine, the Genuine Article, was traditionally male-deminated field. That article is on page 3.
out in the world.

en engineers
ng the way

ISPORT NEWS

victory for Vian Gishergen
acers on the rise

Elsewhere in the magazine you will find the latest genuine part
price guides and brand promotions, a five page round-up of
the latest motorsport and industry news, and a salection of
fantastic rewards to spend your points on, Don’t miss out on
your chance to redeem and win, see page 18,

| Edition Special

The Genuine Article was, and continues to be, unique in the
crowded arena of automotive trade publications, focusing on

the benefits of using genuine parts for both businesses and
their customers alike.

The rezponse to that first edition wes overwhselmingly This is my final issus as Editor of the Genuine Article, thank
paositive, and 40 editions later we're still gomg. strt.mg. On you readers for all your corraspondence, participation and
page 10 we take a look back at some of the highlights from feedback - it has been an absolute pleasure.

the past eight years.

Benjamin Telfer - Editor

Al rights reserved. Mo part of s cation rray Do reproducod, stored in @ rottoval syshem of ransmitied in amy : n
Tichanical, pho ¥, reonding or i w u
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consumer.
org.nz

While working at Consumer NZ, | contributed
to the organisation's web optimisation
project, part of a wider initiative to be less
reliant as a business on the Consumer print
magazine.

| worked with Wellington-based web
developers '3months’' (a very SEO-unfriendly
name!) to provide input on features, help
develop wireframes for the site, and
complete UX testing.

While at Consumer NZ, | also implemented a

campaign to grow the organisation's Facebook

page, generating over 2,000 new followers!

consumer Join Consumer Login Donate
[ ]

Product reviews Campaigns & consumer rights About us Q. search

Cyclone Gabrielle: Rights and Fridges
advice We tested 44 fridges on temperature
Affected by Cyclone Gabrielle? we control, reliability, food safety and
explain your rights from maore, Find the right one for you.

accommaodation to electricity. P

How is the customer service at Is a smart security |ight worth

?
your bank? the upgrade?
We review Arlec's smart security light

Are TV Shop products worth buying?

Thousands of complaints have been

You've probably seen the ads, with promises of products erasing pain at the click of received by banks about staff to find out the pros and cons.

a button or being the easiest way to get fit. But are these products any good? We behaviour in the past two years.

PREMIUM

trialled two TV Shop products to find out. 28 February 2023
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The Drop
Bears Song

An Australian Bushfire Relief Aloum

In early-2020, wanting to do something to help native
wildlife affected by the 2019-20 'Black Summer’ bushfires, |
started reaching out to musician friends and favourites with
an eye towards putting together a fundraising album for
WIRES Australian Wildlife Rescue Organisation and Wildlife
Victoria.

Pretty soon, | had 44 track submissions from a wide array of
artists, and so teamed up with the Los Angeles-based music
website Aquarium Drunkard to give the aloum - now
cheekily dubbed The Drop Bear's Song - exposure to a
wider audience.

Since its release in April 2020, the album has raised more
than $2,600 for Australian bushfire wildlife rehabilitation.

Aguarium Drunkard Presents: :

An Australian Brushfire Relief Album



https://aquariumdrunkard.com/2020/05/19/aquarium-drunkard-presents-the-drop-bears-song/

Born and raised in New Zealand, | currently live in
Ou e St Kilda with my wife and our three rescue cats.

I

Our boys: Booker (8yrs old), Monk
(10yrs old) and Sammy (1 yr old).

| operate a cassette tape* | am a self-professed | enjoy hiking, camping
label called 'Hypnic Jerk. sci-fi nerd. and the outdoors.

| enjoy cooking. | am an avid cinephile.

| am a keen gamer.

*Yes, believe it or not, some people do actually still listen to tapes!
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Getln Touch

\. 026 682 4633 B benjamin.telfer@gmail.com m linkedin.com/in/bentelfer



tel:+64266824633
mailto:benjamin.telfer@gmail.com
https://www.linkedin.com/in/bentelfer/

